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WE DO EVERYTHING A FULL-SERVICE CREATIVE
COMPANY DOES. JUST NOT THE EXPECTED WAY.

BECAUSE WE ARE DRIVEN BY One Belief.

True creativity begins with courage. The courage to believe in what others cannot yet
see, question what others accept as obvious, and stand with brands ready to change.

At bgency, we turn that courage into the way we think, choose and create -

We call it Creative Bravery. ‘

THE CREATIVE BRA'



Sate work disappears.

In a world full of familiar things, brands need more than
visibility. They need a creative choice that people can
recognise, remember and act on.

‘CREATIVE BRAVERY' IN PRACTICE

SEE WHAT CHOOSE WHAT STAND BY THE
OTHERS MISS OTHERS AVOID 0 ) [ 64 SHm——

Find the tension that
truly matters

Turn it into a decisive
creative idea



What Creative Bravery
makes possible

When creativity is led by courage, it creates more than impact. It makes branc
to recognise, harder to ignore, and worth believing i




How we
make it
work

We bring strategy, ideas, desi
and execution together arou
one decisive creative choice
From integrated campaigns
brand systems to content,
experiences, Al-enabled solu
and digital marketing, every
capability works as one to ma
brands more distinctive, more

memorable and harder to igno

Integrated Campaign

Brand Design
Social § Content

Brand Experience
& Activation

Strategy § Planning  =:comoo

Creative
platforms and
integrated
campaigns

ldentity, packaging and
visual systems

Always-on, social campaigns
and production

Events, activations and
consumer experience
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SPOYLS
Marketing

COMMUNICATION EXPERIENCE
PLANNING & STRATEGY & ACTIVATION
DESIGN CONCEPT PROFESSIONAL
& COLLECTIVE ATHLETE MANAGEMENT

HEST []F Y[]“ asporanisonponercany IGENCA®




BESTOFYOU Powered by bgency is Vietham’s pioneering sports marketing agency, built on a
global foundation of professional sports management where sports and creative marketing
converge to deliver breakthrough solutions.

Born from the synergy between Madrid-based BESTOFYOU and bgency, an independent
creative agency in Vietham, BESTOFYOU Powered by bgency operates with a spirit of
Creative Bravery. We provide bespoke sports marketing solutions that seamlessly integrate
strategy, creativity, and experience, introduced for the first time as a comprehensive
ecosystem in the Viethamese market. Our core competencies include Sports Strategy, Sports
Planning, Integrated Sports Communication, Design Collective, and Athlete Management.

Operating as an open ecosystem, we empower brands, athletes, and sports partners to
maximize their commercial value in the modern era of sports marketing,.

BEST [ YQU ¢ Poweredoy IogENCY®
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e OPERATING AN EXTENSIVE GLOBAL ﬁ%\ ( )
FO OT B L NETWORK OF STRATEGIC PARTNERS,
‘ \ SRR PROVIDING DIRECT LINKS TO
& PRESTIGIOUS FOOTBALL CLUBS AND TOP-

JUUENTUS

TEr TIER MANAGEMENT ORGANIZATIONS. i‘




Design and implement

Develop systematic sports and lized "
business strategies. Provide STRATEGY ' SPORTS Spetla lzi. pror(;wo |on£
investment advisory alongside & PLANNING MARKETING >PONSOTSAIP, ahd even

. . campaigns to maximize
international-standard legal and Pald
brand value.

contract support.

360°

Jelepy:7.\RNWy.\ Create content aligned
( PLATFORM SOCIAL with match schedules
s PO RTS NETWORKS and drive real-time
Perform performance | gngagement after
analysis, tactical support, and victories to expand the
talent scouting to transform fanbase.

data into a real competitive

advantage on the pitch

ATHLETE

(PR & COMMUNICATION) MANAGEMENT

Manage image rights, long-
term communication planning,
and crisis management for
brands, clubs, and athletes.

Deliver contract
representation and
professional personal
branding, introduced for
the first time in Vietnam.

Direct access to 14 top European clubs
and world football legends, unlocking
elite partnership opportunities.

GLOBAL
FOOTBALL
NETWORK




@
BRANDS WE'VE PARTNERED WITH
TO MOVE BEYOND THE EXPECTED

\

JANOI

MASAN -I-II
GROUP .

consumer 0
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mSix (& Partners MINDSHARE
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Netwonrks &
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Milestones
§Growth

Built From Global Experience.
Independent by Choice.  8CncCy

lbgencye
2026

THE PARTNERSHIP ENDED.

.......... @ THE EXPERTISE STAYED.
bgency was an internal .

partner of Grey

Vietnam (WPP)

for Creative TTL,

GREY Activation & Digital
Grey exited Vietnam
market and the company
officially became an
Grey Vietngm independent agency in
(WPP) established local market



Integrated =

Lo
A
- Sy
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Scope: IMC Product Launching Campaign Year: 2026
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HANOI+ &rawice.: NEW ID LAUNCHING CAMPAIGN
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Scope: New ID Launching Campaign VYear: 2026
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VI BV( S U P E R ACCO U N T Scope: IMC Product Launching Campaign Year: 2025
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A: Tetra Pak® NGAY SUA NGAY XUA Scope: Integrated Campaign Year: 2024
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L TetraPak® NGAY SUA NGAY XUA 2

CLICKTO PLAY
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Scope: Integrated Campaign

Year: 2025



‘.’ . .-\' MB P LATI N U M CAR D Scope: IMC Product Launching Campaign  Year: 2025
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Ka O LAU RI E R Z E Ro F E E LI N G -_—  m ————————— 5cope: IMC Product Launching Campaign Yecar: 2024
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BIA HOI HANOI NATIONAL PRIDE - Scope: KV &TVC Year 2025
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HANOI+% C R E D E N TIAL CAM PAI G N - 5cope: IMC Product Launching Campaign VYear: 2023
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DIGITAL CAMPAIGN
DEVELOPMENT

CONTENT
PLANNING

SOCIALENGAGEMENT
ACTIVATION

SOCIAL CONTENT
DEVELOPMENT &
MANAGEMENT



BlA HANOI EU RO 2024 Scope: Social Campaign Year: 2024
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BM LIVING B M LIVI N G LAU N CH I N G Scope: Branding | Launching | Communication Year: 2025
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HANOI%%W” S U M M E R P RO M O CA M PAI G N - Scope: Summer Promotion Social Campaign Year 2025
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HANOI%@@%M PR E M I U M BAR - Scope: Social Design Year: 2024
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Deszgn

BRAND IDENTITY
DESIGN & STRATEGY

PACKAGING DESIGN

EDITORIAL DESIGN
ILLUSTRATION
VISUAL DESIGN

a design studio

breativestudio®



HANOI%@C@ N EW P R E M I U M I D - 5cope: IMC Product Launching Campaign Yecar:2026
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Bank

(. X pVCom$ MASTE RCAR D PVCO M BAN K Scope: Signature Card Design Year: 2025

‘A Legacy that links to a
strong Present &S even
brighter Future.”



Scope: Concept / Photo Shooting Year: 2025
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BIA HOI HANOI LIMITED EDITION CAN
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Scope: Packaging Design  Year: 2024
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7 TH E R E B RAN D Scope: Brand Design & Strategy Year 2024
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Scope: Brand Design & Strategy Year 2024
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G LE N FI D D I CH FESTIVE 24 Scope: Packaging Design  VYear: 2024
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HANOI %‘W C R E D E N TIAL CAM PAI G N - 5cope: IMC Product Launching Campaign Ycar 2023
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EVENT & ACTIVATION
FROM CONCEPTTO
EXECUTION

EVENT PLANNING

an event company

bevents:.



M AS AN AG M 2020 Scope: Concept | KV | AR| Event Execution Year: 2020 - Location: GEM | 500 Attendees
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MASAN

GROUP

1 AG M 2021 Scope: Concept | KV | AR| Event Execution Year: 2021 - Location: M Gallery SAPA | 400 Attendees
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ANNUAL GENERAL MEETING OF SHAREHOLDERS
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ﬂﬂ AG M 2022 Scope: Concept | KV | AR | Event Execution Year: 2022 - Location: SECC | 800 Attendees
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MASAN AG M 2023 Scope: Concept | KV | Event Execution Year: 2023- Location: GEM | 500 Attendees
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ﬂ AG M 2024 Scope: Concept | KV | Event Execution Year: 2024- Location: THISKY HALL | 500 Attendees
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M ASA N AG M 2025 Scope: Concept | KV | Event Organization Year: 2025 - Location: GEM - 700 Attendees

GROUP

il-l

\ /Dell

U MAT CHUAN Au
TUOI NGON MEM MONG

(G TANG LYC GHINH THOC CUA
MANGHESTER GITY TAI VIET NAM

fiewn
oth
VUANUAN

sl f
G T 2

vain s KHONG
GIGI HAN -

-




MASAN

GROUP

I AG M 2026 Scope: Concept | KV | Event Organization Year: 2026 - Location: GEM -1500 Attendees
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MASAN

GROUP
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30TH ANNIVERSARY

Scope: Concept | KV | Event Organization
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MOSCOW - SHENZHEN
30.03.2026 - 06.04.2026

Year: 2026 - Location: GEM - 700 Attendees
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MASAN

GROUP

i_llﬂ YE AR E N D P A RTY Scope: Concept | KV | Event Organization

01

Year: 2020/21/22 | 300 - 500 Attendees
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MASAN M I LLI o NAI R E CALLI N G Scope: Concept | KV | Trip Organization Year: 2024 | 500 Attendees
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BIWASE - VIETNAM WATERWEEK

BAN LINH VUNG VANG
KHANG DINH VI THE

Scope: Event Planning / Concept / Execution

.-
435

BAN LiNH VUNG VANG
KHANG DINH VI THE

Participants: 700 paxs Location: Binh Duong Year: 2023
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ANTESCO - 50TH ANNIVERSARY

Scope: Event Planning / Concept / Execution Participants: 700 paxs Location: An Giang Year: 2025
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BUT FIRST, LET'S GET SOME
BEER OR COFFEE WITH US
AT+849 3 2142435
OR DROP US BY /cello@bgency.vn

READY TO MAKE THE
BRAVE CHOICE?




‘ Muchas Gracias.

Creative
Bravery,

CREDENTIAL V3

2026 EDITION The Company




